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The Community Foundation of Oakville (The CFO) is about connecting
good people with good causes. We help individuals, families and organizations give
back to their community by assisting them in setting up endowment funds to support
their favourite charitable causes.
By bringing people together and combining financial, humanitarian, and professional
resources The CFO addresses community needs while continuing to support the
strengths that make Oakville a vibrant place to live.
Our Vision
To be Oakville’s leader in philanthropy through advocacy, collaboration and active
engagement for the continuous betterment of our entire community.
Our Mission
To strengthen the fabric of our community through effective management of our
donors’ everlasting gifts and by providing an active leadership role within Oakville.
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The CFO by the Numbers
• Established in 1994
• Assets: Investment pool of over $34 million
Over 90 family, individual, and organizational endowment funds
• Investment Management services for 20 charities
• Community Initiatives and Granting: Annual grants in 2007 of over $1.2 Million
Total granting since 1994 of over $11 million
Visit www.thecfo.org to find out how we can make a difference together.
Grading the indicators:
We invited and engaged members of the Oakville community, both at the
professional and citizen level, to help us grade how Oakville is doing on each of
the indicators. Though the survey was not scientific, and does not claim to be a
representative sample of the town population, it is important in sparking discussion.
The grading survey was completed online and with close to 600 respondents completing the survey, we believe it is a meaningful representation of people’s opinions.
The graders were asked to evaluate each indicator based on the following scale:
A:
B:
C:
D:
F:

Oakville is doing great! Keep up the good work.
We’re doing well, but we still have some improvements to make.
Satisfactory, but there is a need for more attention to this issue.
It’s a concern, and we need to do something about it right away.
We’re doing very poorly, and the situation is critical.
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Think back to the last few conversations you’ve had with friends or family.
More than likely you have, at one time or another, discussed one of the topics within
these pages. Maybe you talked about the cost of housing and how difficult it is to
find affordable rental housing. Perhaps you told the story of how long it takes you to
get to work or how hard it is to find reliable child care.
We talk about issues such as our environment, crime in our community, and the
shortage of doctors, but have you ever wondered what the real numbers behind
each of those issues are? Have you ever wanted to know what other people in
Oakville think about these very same topics?
That’s what Oakville’s Vital Signs is for.
Vital Signs is an annual community check-up conducted by community
foundations across Canada that measures the vitality of our communities, identifies
significant trends, and assigns grades in 11 areas critical to quality of life. Vital Signs
is coordinated nationally by Community Foundations of Canada. The purpose of
Vital Signs is to start community dialogues to deal with issues and to make the most
of opportunities. Oakville’s Vital Signs is a call to action.
At the dinner table, over coffee, in boardrooms, and on skateboards, we want Vital
Signs to get all of Oakville to start talking, become involved, and work together.
Oakville is without question a wonderful place to live, work, play, and raise a family.
Give us a call, get involved, and let’s make Oakville the best place for all of us.
Welcome to Oakville’s Vital Signs 2008.

Rusty Baillie
CEO
The Community Foundation of Oakville
905 845.7582
rbaillie@thecfo.org

Terry Jackson
Chair, Board of Directors
The Community Foundation of Oakville

ABOUT OAKVILLE
We’re growing. Two thirds of Oakville
land has been developed, and the
remainder is to begin development in
2010. Bordered by Milton to the North,
Mississauga to the East, Burlington to
the West, and Lake Ontario to our South,
Oakville is bisected by the Queen Elizabeth
Way (QEW), a major highway connecting
the Niagara region with Toronto. We’re also
part of the Greater Toronto Area, and thus
interact closely with our neighbours and
with the City of Toronto.
With over 165,000 residents in the town,
our population grew 14% between 2001
and 2006.
We’re young. In 2006 the median age in
Oakville was 38.4 years, lower than the
provincial and national median ages, with
a full 20% of the residents of Oakville under the age of 15. Like many communities,
Oakville is not without an aging population.
In 2006, almost 12% of our population was
over the age of 65, and that percentage
will continue to grow as our baby boomers
settle into retirement.
We’re diverse. Over 30% of Oakville’s
population in 2006 was foreign-born, and
18% were visible minorities. The top three
visible minorities in Oakville in 2006 were
South Asian, Chinese, and Black. With so
many languages, cultures, and communities in this town, we truly reflect the mosaic
quality of Canada.
We’re green. Oakville has 1,400 hectares of parkland, 120 kilometers of active
streams, 140 kilometers of park trails, and
over 1,000 species of plants and animals.

Fourteen other communities across Canada are also publishing Vital Signs
reports this year. In addition, Community Foundations of Canada have
produced a national report. To find out how other towns and cities are
doing - or how we are doing as a country - check out the Vital Signs website at:
www.vitalsignscanada.ca

We’re economically vibrant. Retail sales
in Oakville grew 79% between 2000 and
2007 to a stratospheric $2.3 billion, and
we had a lower unemployment rate in 2006
than the nation or the province.

For more information on Oakville’s Vital Signs, visit www.oakvillesvitalsigns.ca

We’ve only begun to scratch the surface...

HEALTH AND WELLNESS
All residents should have the ability to attain complete physical,
mental, and social well-being.
YOUTH AT RISK FOR DEPRESSION {C-}
10% of grade 10 students and 4.4% of grade 7 students in
Oakville were found to be at risk for depression in 2006. In the
rest of Halton, the numbers were 10.7% and 6.2% respectively
for the same year.
BREAST CANCER {C-}

HEALTH C AND
WELLNESS

Eating disorder treatment
programs, including the
Central West Eating Disorder
Program located in Halton, are
reporting that children
as young as 7 years old are
now presenting with eating
disorders such as
anorexia nervosa.

From 2000 to 2004, Halton women faced a higher incidence
of breast cancer, as well as a higher rate of death from breast
cancer than the Ontario average. In 2005 in Oakville, 76.9%
of women between the age of 50 and 74 had regular
mammogram screenings, compared to 81.1% of women in
Halton, and 70.4% of women in Ontario.
PHYSICIANS PER 100,000 {D+}
In 2005 there were 138 physicians (general / family practitioners
and specialists) per 100,000 people in Oakville (Halton Regional
Health Unit), down 5.5% from 146 in 2000. In Ontario overall,
the number of physicians per 100,000 went from 181 to 177
during that same time period.
PHYSICAL ACTIVITY {C+}
In 2007, 54.3% of the population aged 12 and over in Oakville
reported being physically active or moderately active, up slightly
from 53.7% in 2005. The 2007 level was higher than the provincial level (48.8%) and higher than the national level (49.0%).
Being physically active is defined as 30 minutes or more of
medium intensity physical activity on most if not all the days
of the week. Jogging or attending exercise classes would be
examples of medium intensity activities. The Ministry of Health
and Long Term Care has an objective to get 40% of adults and
60% of youth physically active by 2010.
OBESITY {D+}
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Between 2003 and 2007, the obesity rate in people 18 years or
older in Halton increased from 13.1% to 16.3%. Across Ontario,
the rate went from 14.8% to 16.1% in that same time. Obesity is
defined as having a Body Mass Index (BMI) of 30.0 or higher.

GAP BETWEEN RICH
AND POOR
Everyone should have a healthy standard of living.
FOOD INSECURITY {C-}
In 2006, 6.3% of 12 year olds in Oakville reported at least
one occasion of food insecurity. In comparison, 8.0% of 12
year olds across Halton reported at least one occasion of
food insecurity.
SHELTER BEDS {C-}
The Salvation Army Oakville family shelter program operates 4
beds in Oakville and 10 beds in Burlington. Motels are used as
an overflow service. On average, 3.5 families are served in the
units and 5.5 families are served in motels every month. Sixty
five percent of clients are under the age of 12. In 2006, the
Salvation Army Oakville provided shelter for 84 families.
POVERTY RATE {B-}
In 2005, the before-tax overall poverty rate in Oakville, based
on the Low Income Cut-off (LICO) of $33,251 before tax for a
family of four, was 9.7%. This figure was 36.6% lower than the
national average and 34.0% lower than the provincial average.
CHILD POVERTY RATE {C+}
In 2005, 11.1% of children (18 years and under) lived in poverty
within Oakville, based on the before-tax Low Income Cut-Off
(LICO); 37.7% lower than the national average and 38.3% lower
than the provincial average.
LONE-PARENT FAMILIES {C+}

GAP BETWEEN
C+
RICH AND POOR
In 2001, 1 out of
every 8 senior citizens in
Oakville lived under the
poverty line, and among
recent immigrants, 1 out
of every 3 people lived
under the poverty line.

Lone-parent families are often at an income disadvantage
compared to couple-based families. In 2006, there were 5,470
lone-parent families in Oakville, representing 11.6% of all families. Provincially, 15.7% of families were lone-parent families.
Oakville Family Characteristics 2006

Married couple
families 82%
Lone-parent
families 12%

Female
lone-parent 10%

Common-law
couple families 6%

Male
lone-parent 2%
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HOUSING

Everyone should have access to affordable, comfortable, and
safe housing.
MONTHLY RENT {C-}
Between October 2006 and October 2007, the average
monthly rent for a two-bedroom apartment in Oakville increased
from $1,084 to $1,103. In Toronto* the average rent decreased
from $1,067 to $1,061.

HOUSING C There are 2,276 social housing units
in Oakville. Of these, 776 units are
designated for seniors age 65+; the
rest are “all age” communities. The
number of units maintained by Halton
Region has not changed since 2001.
In an attempt to meet increasing
demand, Halton Region has
increased the number of rent
subsidies and allowances available.

HOUSING PAYMENTS {C}
In 2006, the median monthly payments for rented homes in
Oakville were $1,045, compared to $801 provincially. Median
monthly payments for owned homes in Oakville were $1,466,
compared to $1,046 in Ontario.
RENTAL VACANCIES {C+}
For stability in market prices and a reasonable amount of choice
for tenants, vacancy rates in a region should be at least 3.0%.
In 2007, the rental vacancy rate of two bedroom apartments
in Oakville was 2.6%, lower than the average for all census
areas with a population greater than 50,000 (2.7%). The rental
vacancy rate in 2007 is more than 3 times higher than it
was in 2006.
EMERGENCY SHELTER REQUESTS {D+}
In 2008, the total number of beds available in homeless
shelters in Oakville was 52. All 52 beds were emergency beds.
Since 2001, emergency shelter requests in Halton have more
than doubled from 643 requests to 1,402 requests per year.
Emergency Shelter Requests in Halton

1402
1125

694
677
643
641
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* Refers to Toronto Census Metropolitan Area as defined by Statistics Canada.

2005

2006

WORK

All people and employers should work, live, and thrive
in Oakville.
BUSINESS TAX BASE {C-}

WORK B-

In 2005 the non-residential property tax base in Oakville
represented 14.05% of Oakville’s total property tax base. In 2006,
this proportion dropped to 13.62%. This dropping percentage
means that residential growth has outpaced business growth,
and that residential property taxes could increase to pay for
services provided by the Town.
MEDIAN FAMILY INCOME {B+}

There are over 260
national and international
corporate headquarters in
Oakville, and the largest
employer in town is the
Ford Motor Company
with more than
3,700 employees.

In 2006 the median family income before taxes in Oakville was
$90,920. This is 65.3% higher than the provincial average
($55,000) in the same year.
EMPLOYMENT GROWTH {B+}
From 2001 - 2006 the number of employed residents in
Oakville grew 13.4%. This employment growth is above the
national rate (9.0%) and the provincial rate (7.9%) for
that period.
WHERE WE WORK {C+}
In 2006, of the 71,490 Oakville residents who had a fixed
workplace job outside of the home, 63.2% worked outside of
Oakville. In comparison, 40.0% of Ontarians worked outside of
their own municipality.
Place of Work Status 2006
Worked outside of Halton
Worked in other municipality of Halton Region

39,920
5,260

Worked in Oakville
No fixed workplace address

26,035
6,830
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Worked at home

8,545

ARTS AND CULTURE

All people should have access to and support flourishing arts
and culture.
LIBRARY CARDHOLDERS {A}

ARTS B+
AND
CULTURE

For every one dollar
spent on granting and
assistance for cultural
and arts programs,
$6.70 is spent on
similar grants for recreation from Oakville’s
2008 tax levy.

In 2007 there were 127,788 registered cardholders at Oakville
Public Library. This means that there was one library card for
every 1.3 people in the Town. Amongst library systems that are
part of the Canadian Urban Libraries Council, Oakville ranked
fifth (2006) in this category.
LIBRARY VISITS {A}
In 2006, Oakville Public Library ranked first in the nation for online
and in-person visits per capita. In person visits to Oakville Public
Libraries have decreased 8.3% between 2004 and 2007, from
1.67 million to 1.53 million. Online visits during that same time
period increased 66.9% from 685,750 to 1.14 million.
EMPLOYMENT IN CULTURE {B+}
Cultural industries include the arts, recreation, sport, and
culture. In 2006, 3.81% of employed persons in Oakville had
jobs in cultural industries. This is higher than the national rate
(2.98%) and the provincial rate (3.10%). Toronto was not much
higher than Oakville, at 3.90%.
EXPOSURE TO THE ARTS {B+}
Since 2006, the percentage of households in Oakville reporting spending on performing arts and on museums have both
increased at a faster rate than the national average.
2006

2007

38.9

12

Oakville

36.7

36.6

38.3

33.5

Canada

41.7

40.6

38.3
35.6

2008

37.1
34.1

33.5

Oakville

Percentage of housholds with exposure to performing arts

Canada

Oakville

Canada

Percentage of housholds with exposure to museums, etc.

GETTING STARTED

Everyone should have a successful start in life as a child, adult,
or newcomer to Oakville.

GETTING C +
STARTED
In 2006 there were 4,605
child care spaces in
licensed, centre-based
facilities in Oakville, and as of
September 2006 1,413
people on a wait list for these
spaces. The majority of
need was revealed to be in
pre-school age child care.

HOMELESS YOUTH {C-}
Between April 2005 and March 2006 Transitions for Youth had
155 at-risk youth access their homelessness services program
for full services. 198 youth requested information and referrals
for homelessness. 47% of the youth seeking full services and
26% requesting information were from Oakville.
LOW BIRTH WEIGHT BABIES {B-}
Low birth weight babies weigh less than 2500 grams (5 pounds
8 ounces) at birth. These babies may have a more difficult
time developing in infanthood and throughout childhood.
In 2006, the proportion of low birth weight babies among total
births in Oakville was 4.5%. A separate survey found that the
national and provincial proportions of low birth weight babies
in 2005 - 2006 were 6.1% and 6.3% respectively.
YOUTH WITH JOBS {C+}
In 2006, 33.4% of Oakville grade 10 students said that they
currently have a part-time or full-time job, compared to 40.1%
across Halton Region.
Grade 10 Students that ‘Currently Have Part-Time or Full-Time Job’ (2006)
44.4%

46%
41%

40.1%
33.4%
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Burlington

Milton

Oakville

Halton Hills

Halton Region

BELONGING AND
LEADERSHIP
All residents should feel like a part of the community, and should
be able to actively participate in community life.
MOTHER TONGUE {B-}
In 2006, 25.3% of the Oakville population spoke a mother
tongue other than English or French, compared to 27.2% of the
population provincially.
FEDERAL ELECTION VOTER TURNOUT {B+}

BELONGING BAND
LEADERSHIP

Per capita giving to United
Way of Oakville was $22.88
in 2008. This is an increase
of 8.4% from 2006.
Halton’s senior citizens
donate an estimated
$13 million per year in
volunteer labour.

Voter turnout for the 2006 Federal Election in Oakville was
73.9%. This is higher than the national average (64.7%) and the
provincial average (66.6%).
MUNICIPAL ELECTION VOTER TURNOUT {C-}
For the 2006 Oakville municipal election, voter turnout was 35%,
compared to 30% in 2003.
CHARITABLE DONATIONS {C+}
With the median charitable donations of donors amounting to
$350 in 2006, donations in Oakville were 40.0% higher than the
national average ($250) and 12.9% higher than the provincial
average ($310). The median family income in Oakville however,
was 65.3% higher than the provincial average in 2006.
COMMUNITY BELONGING {B-}
In 2005, 69.5% of the Oakville population 12 years and over
reported a strong or somewhat strong sense of community
belonging. This compares to 64.4% at the national level and
65.5% at the provincial level.
VOLUNTEERISM {C+}
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In 2004, the volunteer rate of people 15 years and older in
Oakville was 46.2%. This is lower than the Ontario provincial rate
(50.4%) and higher than the national rate (45.3%). The rate more
than doubled from 2000 when it was 20.0%. This increase may
be due in part to the mandatory 40 hours of volunteer service
required by all high school students beginning with the class
of 2003.

LEARNING

LEARNING BThe Oakville Literacy
Council estimates that
between 1,500 and
3,000 people aged
35-65 in Oakville are
functioning at a low
literacy level.

Arts, Culture, and Heritage should be nurtured and accessible
to all in the community.
DEVELOPMENTALLY VULNERABLE CHILDREN {C+}
A survey done about kindergarten students in 2006 found
that 14.1% of five year olds in Oakville were developmentally
vulnerable in Communication and General Knowledge. This is
10.2% lower than the Halton rate.
GOING TO THE LIBRARY {B+}
In 2006, 70.3% of Oakville grade 10 students reported living
within walking distance to a library, compared to 54.0% in the
rest of Halton. When asked whether they had been to a neighourhood library in the past 12 months, 61.3% of grade 10
students in Oakville said they had, compared to 48.4% in the
rest of Halton.
GETTING ONLINE {B+}
Between 2006 and 2008 the percentage of households
that reported spending on internet services in Oakville increased
21.8%. In 2008, 71.2% of homes had exposure to internet
services, compared to 64.1% nationally.
HIGH SCHOOL COMPLETION RATE {C+}
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In 2006, 14.2% of the Oakville population (15 years and over)
had not completed high school. This is lower than the provincial
average (22.2%) and lower than the national average (23.8%).

GETTING AROUND

People should be able to get where they need to in a timely,
accessible, and eco-friendly manner.
GETTING TO WORK {D+}

GETTING C AROUND
A 2001 survey done of
Halton seniors found that
more than 1 in every 3
seniors found it difficult
to get where they wanted
to go, and a full 30%
of seniors in 2005 did
not drive.

Of the Oakville residents who commuted to work in 2006,
80.7% got to work as either a driver or a passenger in
a vehicle. Fewer than 5 percent used active modes of
transportation (biking, walking, etc.), and 14% rode
public transit.
Mode of Transportation to Work 2006

Car, Truck, Van as Driver - 74%

Walked or Bicycled - 4%

Public Transit - 14%

All Other Modes - 1%

Car, Truck, Van as Passenger - 7%

PUBLIC TRANSIT USE {C+}
In 2007, a survey found that 43% of Oakville respondents had
used public transit in the last year, including GO Transit. 22%
had used it in the last month.
Last Time Used Public Transit 2007
Never

26%

Over a year ago
Within the last year
Within the last six months
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Within the last three months
Within the last month

31%
7%
6%
8%
22%

GETTING THERE
FROM HERE*
CAR - Holly
Time: 18 Minutes
Distance: 14.2 KM
Average Speed: 47.3 KM per Hour
Total Gasoline Used: 2.39 L
Travel Cost: $0.48 per KM
Total Round Trip Cost: $13.64
Holly indicated the trip was comfortable and felt safe. Some
traffic was encountered along Bronte Rd. With increased gas
prices the total cost was high.
BUS - Anne
Time: 76 Minutes
Total Round Trip Cost: $5.50

EXPERIMENT
How long does it take to get from one place to another in
Oakville? The Community Foundation of Oakville decided to
try a little experiment using a scenario that we think is pretty
common: going to the doctor’s office.
A family has just moved from northeast Oakville to Bronte, but
has chosen to stay with their physician in River Oaks. On this
particular day, all three of them have appointments with the
doctor. Holly decides that she wants to drive and get some
shopping in before her appointment. Believing in being green,
Anne decides to use public transit, reading a good book along
the way. Lastly, Asad, feeling like he needs some physical activity, chooses to ride his bicycle to the doctor.
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So - what was it like to get from there (Bronte) to here (River
Oaks) using different methods of transportation? We know that
there are many in the community who do not drive - through
choice or circumstance. How easy is it for them to “get around”
in Oakville?

Anne indicated that, for the most part, the trip was
comfortable and felt safe. The bus was 10 minutes late and
there was no shelter in which to wait and the ride was noisy
and somewhat bumpy. The drivers were friendly and helpful especially to seniors or those with mobility impairments.
Connections were good at the GO station but the trip took
a long time with no direct route to North Oakville.
BICYCLE - Asad
Time: 58 Minutes
Distance: 12.72 KM
Average Speed: 13.15 KM per Hour (including stops)
Total Round Trip Calories Burned: ~1280 Calories
Asad indicated that the trip was somewhat difficult as there were
bike lanes only on Upper Middle Rd between Third Line and
Neyagawa Blvd. The rest of the time, he was riding with traffic.
The trip was uphill most of the way so it would be challenging
for some. There appears to be a shortage of bike racks where
one can safely leave a bicycle.

Please note: This experiment is not scientific and in no way is it an attempt to evaluate
the feasibility of these means of transportation. The results are based on our personal
observations. This experiment was purely for interest and to stimulate public discussion.
*Thank you to the Kitchener and Waterloo Community Foundation for the idea for
this experiment!

SAFETY

Everyone should feel and be safe in their homes and
neighbourhoods.
KIDS WITH WEAPONS {D+}
In 2006, 8.5% of 10th graders in Oakville reported carrying a
weapon for defense or use in a fight in the past 12 months. In
the rest of Halton, 9.6% of 10th graders reported doing so.
FIRE DEPARTMENT RESPONSE TIMES {C+}
From 2001 to 2005, Oakville Fire Department’s average
response times for ‘all response types’ increased from
5 minutes 11 seconds to 6 minutes 1 second. The
accepted standard response time for a fire department is
6 minutes 30 seconds. Response times for ‘fire and
medical-resuscitation’ calls in 2005 averaged 5 minutes
and 31 seconds.
VIOLENT, PROPERTY, AND OTHER CRIME RATES {D}
From 2004 to 2006, violent crimes increased by 7.5% and
property crimes increased by 8.8% in Oakville. Provincially,
violent crimes increased by 1.5% and property crimes
decreased by 5.2% in the same time period.

SAFETY C Although Halton Region
was named the safest
region in Canada in 2008
based on 2006 crime
statistics, the property
crime rate and the violent
crime rate have been
increasing since 2004.

Other crimes, such as prostitution, offensive weapons, and
other criminal code offenses decreased 31.3% between 2004
and 2006 in Oakville.
2004

2005

2006
2102

1969

1932
1500

1137

389

1030
423

418
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Other crimes per 100,00 residents

Violent crimes per 100,00 residents

ENVIRONMENT

People and the environment should co-exist to the benefit of
both and the detriment of neither.
TREES IN OUR TOWN {B-}
A survey in 2005 found that there were approximately 1.9 million
trees in Oakville, and 43% of them were owned by the Town of
Oakville. These trees filter 22,000 tonnes of carbon dioxide and
172 tonnes of criteria pollutants each year.
CANOPY COVERAGE {C+}

ENVIRONMENT C -

In October 2006, Oakville’s trees created a canopy cover of
29.1%. The target in Oakville is to have 40% canopy coverage
by the year 2046. Canopy coverage is important as it helps filter
out harmful pollutants from the air.
WATER USE {C-}

There were an estimated
190 premature deaths
in Halton in 2005 attributable to poor air quality
and smog. The estimated
number of premature
deaths from air quality in
2008 has risen to 336.

In 2004, the daily residential water use per capita in Oakville was
332.0 liters, lower than the national average (336.5 liters) and
higher than the provincial average (260.0 liters). Between 2001
and 2004, the average daily residential water use per capita in
Oakville increased by 0.8%, against the trend of national decline
(1.3%) and provincial decline (8.8%).
SMOG DAYS {D-}
Smog is a form of air pollution. It is a mixture of different
substances, but the two main ingredients are ground level
ozone (8h Ozone) and particulate matter (PM 2.5), both of
which can aggravate lung problems. Over the 2001-2006
period, Oakville ranked second worst of the 15 Vital Signs*
Communities for ground level ozone days and fourth worst for
particulate matter days.
OAKVILLE’S ECOLOGICAL FOOTPRINT
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The Ecological Footprint of a typical Canadian city is now
7.5 hectares per person.The Town of Oakville, at present
rates of consumption, needs 11,250 km2. Oakville is about
12 km X 10.5 km = 126 km2, so its footprint is about 89
times the actual area of the city. Courtesy of Dr. Harvey Shear.
* For more information on these 15 communities visit www.vitalsignscanada.ca

METHODOLOGY
Why we did it:
The Community Foundation of Oakville
has undertaken Oakville’s Vital Signs in
order to increase awareness and encourage discussion around areas of importance
in our Town. We hope that this report will
identify both areas of need in our community as well as those assets and strengths
which we must continue to nurture and
maintain. As an organization that works to
build a healthier, more vibrant community,
the Community Foundation of Oakville will
use this report in looking for opportunities
to bring people and organizations together
and assist us in our grantmaking to work
towards making Oakville a wonderful place
for all its residents.
This year, Oakville is one of 15 communities publishing a report. The Community
Foundations of Canada coordinates the
Vital Signs program, but each local report
is driven by, and produced for, the local
community it serves.
How we did it:
Oakville is unique in that we are the only
community producing a Vital Signs report
that is not a Census Metropolitan Area
(CMA) or a Census Aggregate (CA) as
defined by Statistics Canada. This has
presented us with a set of challenges
and opportunities unlike that of any other
Community Foundation.
Starting out
This report could only have been created
with the support and participation of many
organizations, individuals and governmental departments.
Picking indicators
To understand which indicators to include
and where to find the data, we convened
Indicator Advisory Meetings on each of

the 11 interest areas. These meetings were attended by experts in those areas.
Together, we compiled lists of the important indicators in each interest area and the
participants helped provide us with much of the data.
Indicators were selected based upon the following set of guidelines:
• Does it affect the well-being of the population?
• Is it an outcome or an input? Outcomes are preferable because they
show the result of actions.
• Is it relevant to a large proportion of the population?
• Is it well-defined and measurable? Does it get measured with enough
frequency to be useful?
• Can it be easily understood?
• Is the data available and is it feasible and affordable to get?
• Would people be interested to know it?
Collecting the research:
Data was provided by the Town of Oakville, Halton Region, the Community Foundations of Canada, and local organizations. A great deal of the data was obtained from
Statistics Canada through the Census and other national surveys. Sometimes data
that was specific to Oakville was hard to find, or we felt it was more relevant to include the information on a larger scale. In these cases, Halton level data is included
in the report, and identified it as such. The municipality of Oakville is identified as a
Census Sub-Division (CSD) within the Halton Region Census Division (CD). Oakville
is also part of the Toronto Census Metropolitan Area (CMA), so some of the information in Toronto’s Vital Signs may also be relevant to Oakville.
This report, while useful in comparing Oakville to other towns and cities, was not written with that intent. Rather, as we produce more reports in later years, it becomes a
baseline upon which we can compare Oakville then to Oakville now. This will show
us how our town is changing. Where available, we included comparator data for
Oakville, trying to first compare Oakville to itself in previous years, and then to other
municipalities.
Who were our community graders?
Close to 600 people helped grade our community, and we are thankful for their
opinions and invaluable comments.
• 60% of the graders were female
• 17% were above the age of 64, and the largest proportion of graders (33%)
was between 45 and 54 years of age
• Almost 46% of respondents had lived in Oakville for more than 20 years
while 10% had been in Oakville for less than five years

52 THINGS WE CAN DO!

ACKNOWLEDGEMENTS

Here are some ideas of things each of us can do to help our community, our neighbours and ourselves. There’s something for
everyone - and for every week of the year.

The Community Foundation of Oakville would like to thank all of the individuals and organizations who provided the
information, statistics, time and expertise that contributed to the development of this report. We are especially grateful to The
Amarna Fund, The Kenny Family, and The Donald and Marilyn Noble Family for their generous financial support towards
this initiative.

1. Read with your children

|

2. Talk about this report with other people, start discussions

|

3. Advocate for more affordable arts, cultural

or recreation programs | 4. Exercise more - join a program at the YMCA or your local community centre | 5. Donate to local food banks
6. Speak out for better transit options for those who need it most | 7. Breastfeed your baby | 8. Support local businesses and keep the

We thank all of the almost 600 people who were Community Graders for the 2008 Vital Signs report card and all of those who
attended our indicator meetings.

small business economy strong | 9. Cultivate native species of plants | 10. Visit someone else’s place of worship | 11. Help a senior citizen
‘get connected’ | 12. Live in mixed neighbourhoods; mixed income, mixed languages, mixed ethnicities, mixed ages | 13. Start or join a
Neighbourhood Watch program | 14. Get involved in your local Residents Association - or start one if one doesn’t exist | 15. Support local
needs or get involved in local issues | 16. Drive carefully | 17. Learn about Oakville’s local history - visit Oakville’s museum | 18. Start and /
or support healthy school lunch and snack programs | 19. Eat a healthy breakfast | 20. Ride public transit | 21. Have a medical checkup.
Women - get a mammogram regularly; men - have a prostate exam

|

22. Support local homeless shelters

|

23. Encourage businesses to

install bicycle lock-ups for customers | 24. Help a youth put together a good resume | 25. Read your community newspaper, you might come
across something that affects you | 26. Have safe and “cool” places for our teens | 27. Make streets friendly for bicycles | 28. Ask a senior
citizen what life was like ‘back then’ | 29. Participate in and tell people about the Halton Region’s Fresh Food Box program | 30. Learn a new

COMMUNITY PARTNERS - Town of Oakville, Halton Region, United Way of Oakville, Oakville Chamber of Commerce,
Metroland Media Group
COMMUNITY ADVISORS - Big Brothers Big Sisters of Halton (Elaine Collins), Community Arts Space (Britta Martini-Miles), Community
Development Halton (Dr. Joey Edwardh, Ted Hildebrandt), Conservation Halton (David Gale), Danielle’s Place (Alison Elliott), Food for
Life (Charlotte Redekop-Young), Interfaith Council (Reverend Dr. Morar Murray-Hayes), Halton Catholic District School Board (Erica van
Roosmalen), Halton District School Board (Heather Gataveckas, Wayne Joudrie), Halton Food for Thought (Lena Bassford), Halton
Healthcare (Alison Colavecchia), Halton Learning Foundation (Pat Wright), Halton Multicultural Council (Joanna Matthews), Halton
Pride (Marcus Logan), Halton Region (Catherine Bannan, Regional Chair Gary Garr, Christine Carrington, Mary Kim Cichocki-Beaudry, Rob
Cressman, Peter Crockett, Kristie Daniel, Gisele Franck, Lynn Garrison, Sue Haggith, Lynne Hanna, Philippa Holowaty, Stephanie Houghton,
Mary Beth Jonz, Wendy Kowalski, Shelley Lothian, Monica Marquis, Dave Miles, Jim Murphy, Maggie Penca, Kim Perrotta, Roslyn Ralph,

skill - take a course in something you’ve always wanted to do | 31. Vote | 32. Learn about graffiti as art and graffiti as vandalism, then

Rob Rivers, Tanya Rumble, Gwyneth Schermel, Emma Tucker, Adelina Urbanski, Carole Ward, Sheldon Wolfson, Roxanne Young), Halton

tell others | 33. Promote and support your local arts and culture scene | 34. Drink tap water or get a good water filter | 35. Unplug for a day |

Regional Police Service (Chief Gary Crowell, Deputy Chief Robert Percy), Halton Trauma Centre (Darryl Hall), HIPPY Oakville (June
Cockwell), Home Suite Hope (Wendy Perkins), Hope Place Centres (Heather MacDonald), Kerr Street BIA (Donna Messer, Richard Messer),

36. Share a meal with someone from a different culture | 37. Walk your kids to school, or let them walk or bicycle on their own | 38. Get a rain

Kerr Street Ministries (Ron Shantz), Lighthouse / Salvation Army (Rachel Sawatzky), Oak Park Moms & Tots (Michelle Knoll), Oakville

barrel and use it to water your lawn to reduce water usage and your water bill | 39. Learns positive ways of coping with stress: meditate,

Chamber of Commerce (Gerry Popp, John Sawyer), Oakville Fire Department (Fire Chief Richard Boyes, Michael Harrison), Oakville

exercise, socialize | 40. Volunteer with your family on a regular basis | 41. Visit a senior citizen | 42. Support kids who want to do something

Green Conservation (Liz Benneian), Oakville Libraries (Michael Hodgins, Janice Kullas, Lori Sims), Oakville Parent Child Centre (Jill Snidal),

different | 43. Explore the Heritage Trails in our Town | 44. Collect clothes and basic necessities for those who need them most | 45. Have
community tree-planting days; involve the kids | 46. Make sure every child has a library card, they’re free | 47. Buy local produce | 48. Visit
Oakville’s art galleries | 49. Instill in children the importance of volunteering the same way we invest in preventing risky behavior | 50. Call 211
if you need information or a referral to community health or social service agencies in Halton

|

51. Visit your local community centre to

find out what’s happening around Town | 52. Come out of our cars and homes and into the neighbourhood

Oakville Sustainability Initiative (Elaine Hanson), Our Kids Network (Suzanne Mulligan), Pesticides Alternatives Milton (Erika Ristok),
Reach Out Centre for Kids (ROCK) (Dr. Joy Andres Lemay), SafetyNet Children and Youth Charities (Bill Shields), Town of Oakville (David
Bloomer, Mayor Rob Burton, Ray Chisholm, Chris Clapham, Tricia Collingwood, Ken Coulter, Jane Courtemanche, Susan Crane, Jane Clohecy,
Nina de Vaal, Sue Fanelli, Carol Gall, Ray Greene, Gord Lalonde, Claire Loughheed, Dominic Lunardo, Scott McMillan, Alison Newton, Francine
Perinet, Lin Rogers, Tim Simmonds, Dorothy St. George, Cindy Toth, Erik Zutis), Transitions for Youth (Ellis Katsof), Trout Unlimited (Len Yust),
United Way of Oakville (Barbara Burton, Robin Garell, Chandra Hardeen), Volunteer Halton (Ann Coburn), VON Halton (Anne King), YMCA
of Oakville (Jeanette Haywood, Bruce Ireland, Deanna Malicki), Other Community Advisors (Carole Crotty, Jeff Knoll, Nancy Robertson, Kevin

Thank you to all those who became Community Graders and who gave us these great suggestions!

September, Anthony Ward-Smith)

If you want to find out more about how you can get involved in your community - or want more information about any of the
following ideas please visit The Community Foundation of Oakville’s Vital Signs website at www.oakvillesvitalsigns.ca or call our
office at (905) 845-5547.
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